Fr A4 vay IR BIBEOFAER L CEDOEK
SNIERFREFZVER F HIE

HE

AR, /NEHEDTE Y BT OERNBEIT 72 > TV DA, BE RIS IOV 5,
AABEEIREHRIC L D & GRIGIRGEDTE D I IE 2002 4555 2011 4 F TEAFEIMN L C
Wb, IS v —FR b Av— T3 2T Ly hOERKRTEHU T gy
TRZBIZKE L TWD, KX T, £7, Xy hra vy 7030k GEY BT, Fl
FIRPLD . PCoa v BV T EENS VT g v B T OMARGLT — 2 1281 2BEDOF A
B oWwWTohm+5, &b, AvraAfryavy ey asEAL TS
Amazon. co. jp &R O¥EME 2 ik L <, BEOFHEM®RE DBFREEED,

FrIA v av B TICBWTCE, AY— 7, AT Ly FOERKIZLY PCY
A REERANYA R =T LTWBLIERHEZ TND, B V3T Yo
BRI L, XAy a v 7OR) EFbREL TS, KL TIEIPC Y a v e
VI EENRANY 3y BT OEARST — 2 DR ORI ERRE T 5,

SHIT FrIA T ay 7OV A MU KA NGEE A= =2 AL TS,
FrIA4 v ay B TONGLHEFVREH L Ro TN EA9, BIfE, HRTbo L b
O EFREELTWAAF L TFA v a vy B 7Y A M, KED Amazon & Rt T
D, O ODOEFEE, il RIEEHE, MERE, BES~OT—E R R EOBAEND
el LT, 200D ORZEEIE DY, BEOHMMERR L EO L 5 RBERH 200 %38 L.
S, ATy ay B IPRETHDERZHE L TN 28I 5,



Customer Consciousness and Business Strategies Regarding
Online Shopping

HSU YACHUN, Rissho University

Abstract

In recent years, Japan s retail trade sales revenue has been sluggish.
According to Japan Direct Marketing Association (JDMA), however, direct
marketing sales revenue in Japan increased greatly from 2002 to 2011.
Especially, owing to the spread of the Internet, smart phones, and PC
tablets among consumers, many shops opened mobile sites as well as PC sites.
As mobile contents are on the increase, online shopping sales revenue has
considerably grown.

In this paper, first, the current status of online shopping (sales,
customers’ frequency of use, and others) is investigated, and the data
analysis is carried out with regard to customer consciousness toward goods
purchased through online and mobile shopping, based on the data provided
by JDMA.

In Japan, sales revenues of Amazo. co. jp and Rakuten Market account for
the larger part of the online direct market. Comparison is made regarding
sales methods of the both companies in terms of distribution, pricing,
customer service. Finally, their business strategies are analyzed to
examine how customer consciousness is linked with the strategies, to

search for several factors that lead to the success of online shopping.



