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In 2013 FY a place branding project in Ojiya City, Niigata Prefecture, was carried out within a cooperation framework
among industrial, public, and academic players. Some enterprises in this city, which is at intermediate and mountainous area
having neither higher education nor official research institutes, have experienced collaborative R&D activities, however, we
hardly observe emergence of innovative outputs. The authors moved focus on finding out locally specific properties so that
residents can get their image of future goal expecting good effects to their businesses. This project is characterized by mainly
those 4 aspects: 1) college students make investigations as their regular curriculum, since working in the real society promotes
students’ motivation to learning; 2) meetings with residents to share the updated information appropriately and residents have
outsider’s viewpoints and recognize the project as their own; 3) a coordinator belonging to the college serves as an intermediary
among the entities; and 4) entities in Ojiya cooperate for research actions as much as possible. Although the project proceeded
successfully, intermediary function and funding problem remained to be solved. For further progress of the project, we must

pay full attention on differences among participants’ interests from various sectors.
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